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 GOOGLE, INC - NEW YORK, NEW YORK
 MARKETING MANAGER, NEWS LAB AT GOOGLE 

AUGUST 2014 TO FEBRUARY 2015
• Supported strategy development, led team brand and narrative 

development,  and managed budget for cross-functional start-up team 
focused on how Google works with newsrooms.

 GOOGLE+ MEDIA PARTNERSHIPS MANAGER
 OCTOBER 2012 TO AUGUST 2014 
• Led early Google+ onboarding of top 200 US media outlets (with focus on 

publishers), then pivoted to partner development of top 30 (e.g. New York 
Times, Conde Nast, Hearst, NPR, Huffington Post, Mashable, TIME, New 
York Magazine). Led executive-level communications with top partners.

• Managed global Google+ collateral. Developed and published Google+ 
Partner Playbook and instructional GIF series for brands.

• Led #Pridecast Google+ program, making Pride celebrations more 
accessible online, from concept to execution. Managed team of 3. Program 
resulted in 60K+ user actions across platforms, positive press, 180M+ 
social impressions.

• Pitched TIME partnership and handled creative development and 
technical challenges to deliver #MyBeautifulEarth program - a 
crowdsourced photo mosaic celebrating E arth Day. Program reached 1M+ 
hits, 22K original social posts, 150M+ social impressions, saw positive press, 
and was promoted on the Google.com homepage.

• Led Vogue partnership for Hangout series on CFDA Fashion Fund featured 
on Vogue.com over 6 weeks.

• Led partnership for Mashable’s highly successful journalistic 
crowdsourcing innovation project, creating a “Digital Bill of Rights” on 
Google+ and Google Docs tools. Announcement saw 5000 shares, and 
final “Bill” saw 3200 shares.

 COMMUNITY PARTNERSHIPS PROGRAM, GOOGLE+ MARKETING
 NOVEMBER 2011 TO OCTOBER 2012
• Led Google+ media outreach in NYC. Promoted to national Media Lead 

and national Strategy and Operations Team after 7 months.

 CORCORAN SUNSHINE MARKETING GROUP - NEW YORK, NEW YORK
 ON-SITE SALES + MARKETING ASSISTANT
 NOVEMBER 2010 TO NOVEMBER 2011
• Independently initiated and completed development of new 

comprehensive On-site Assistant handbook and training guide for use 
across 20+ sites comprising multi-billion-dollar condo portfolio.

• Supported creative and press communications, marketing event planning, 
CMS testing and launch. 

WORK EXPERIENCE
 UNIVERSITY OF VIRGINIA - CHARLOTTESVILLE, VIRGINIA
 MAJOR: FRENCH  /  MINOR: FOREIGN AFFAIRS
 GRADUATED SPRING 2010 
• Dean’s List, 8 semesters

• Phi Eta Sigma Honor Society, Member, Fall 2007-Spring 2010

• National Society of Collegiate Scholars, 
Member,  Fall 2007-Spring 2010

• Alternative Spring Break – Treasure Beach, Jamaica,  
Site Leader, Spring 2009; Participant, Spring 2008

• Delta Delta Delta, Beta Sigma Chapter, Licensing Chair, 2009; Member, 
Spring 2007 - Spring 2010

 COURS DE CIVILISATION FRANÇAISE DE LA SORBONNE - PARIS, FRANCE
 FRENCH LANGUAGE SUMMER SESSION (2008)

 UNIVERSITY OF OXFORD - OXFORD, ENGLAND
 UVA IN OXFORD SUMMER PROGRAM (2007)

EDUCATION

ACTIVITIES + INTERESTS

SKILLS
COPY WRITING + EDITING DESIGN THINKING

PITCHING MARKETING STRATEGY

PARTNERSHIP DEVELOPMENT MARKET RESEARCH + ANALYSIS

BRAND STORYTELLING PROJECT MANAGEMENT

CONTENT STRATEGY AUDIENCE + COMMUNITY DEVELOPMENT

PUBLIC SPEAKING SUBTLE QUIPS

DESIGN FUNDAMENTALS TEAM MANAGEMENT + MENTORSHIP

SOCIAL MEDIA STRATEGY BASIC DATA VISUALIZATION

www.twitter.com/sallysimms
www.instagram.com/simmsomatic
google.com/+sallysimms

